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November Report Insights

2.3MM cumulative pageviews have been achieved FYTD.
This exceeds 2018, 2019, and 2022 cumulative pageviews for the same period
(July - November). This is most likely due to a spike in pageviews resulting from the 
events surrounding November 13th.

"Wonderful People": UVA Community Pays Tribute to Lost Student-Athletes" 
was the top-performing UVAToday story in November, accumulating over 107K
pageviews. An average of top-performing stories accumulate approximately 
20K pageviews.  

The Daily Report average Click Rate was 5.57% in November.
This represents a spike compared to historic performance resulting from an 
increased interest in important news updates surrounding the events of 
November 14th.

Social Media New Follower Growth across platforms was 24,036. 
This represents a 630.8% increase compared to November 2021. The main
driver of this growth can be attributed to events surrounding November 13th.
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UVAToday FYTD Performance Summary (1 of 3): Key Metrics

Data: All %s reflect a comparison of performance from the same period the year prior

The graph displays the average amount of time per month users spent viewing a specified page or screen, or set of pages or screens on UVAToday.
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Jul 1, 2022 - Nov 30, 2022 ▼
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Default Channel … Pageviews ▼ %Δ Bounce Rate %Δ

-

1. Email 913K -1.0% 73.07% 1.2%

2. Organic Search 575.7K -10.1% 82.94% 2.3%

3. Social 332.6K 31.4% 87.34% 8.2%

4. Direct 317.4K 10.1% 82.67% 7.8%

5. Referral 187.4K 9.0% 78.65% 21.9%

6. Display 29.9K - 94.31%

7. (Other) 17.2K 65.0% 87.75% 10.0%

8. Paid Search 43 - 92.11%

9. Afiliates 34 -91.1% 45% -17.0%

-

UVAToday FYTD Performance Summary (2 of 3):
Sources of Traffic by Default Channel Grouping and Social Networks
Data: All %s reflect a comparison of performance from the same period the year prior

Default Channel Grouping:

Facebook 
LinkedIn 
Twitter 
Instagram

5.9%

14.2%

28.1%

51.8%

Social Network Pageviews ▼ %Δ Bounce Rate %Δ
1. Facebook 81.4K 32.0% 86.58% 10.1%

2. LinkedIn 44.1K 680.2% 87.97% 16.5%

3. Twitter 22.3K 31.0% 86.79% 5.0%

4. Instagram 9.3K 443.8% 81.33% -1.0%

Social Network:
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Jul 1, 2022 - Nov 30, 2022 ▼

Page Title Pageviews ▼

1. UVA Discovers Driver of High Blood Pressure 134.2K

2. ‘Wonderful People’: UVA Community Pays Tribute to Lost Student-Athletes 107.4K

3. Suspect Arrested in Shooting Deaths of 3 UVA Football Players; 2 Others Wounded 70.7K

4. Message from President Ryan Regarding Fatal Shooting on Grounds 55K

5. UVA Advances to No. 3 Best Public in 2023 U.S. News & World Report Rankings 48.2K

6. To Be Great and Good in All We Do 37.3K

7. Meet the New Cavalier on Horseback: She’s Eager To ‘Carry On a Legacy’ 31.2K

8. UVA Grieves Slain Football Players; Student Charged With Murder 30.2K

9. Saturday Memorial Service to Honor Students: Here Are Details 15.3K

10. Laughter, Tears Fill Memorial for D’Sean Perry, Lavel Davis Jr., Devin Chandler 14.7K

11. Alumnus Captures Another Stunning Lawn Photo. This One Includes the Milky Way. 13.6K

12. Moving Forward: How Should Parents Interact With Their Students Over Break? 13.5K

13. Class of 2026 Is Most Diverse Group in History, Filled With Helpers and ‘Nice People’ 13.4K

14. How a Single Email Changed a Life 13K

15. Hey, Parents of New College Students: This Expert Advice Is Just for You 12.1K

16. Finally, the Real Answer Why Your Best Ideas Come While Showering 12K

17. UVA Board of Visitors Approves Credit to In-State Undergraduate Students 12K

18. Gov. Youngkin Appoints Four New UVA Board of Visitors Members 11.8K

19. Memorial Service Set for Saturday at JPJ; Football Game Canceled 11.8K

20. Very Special Lighting of the Lawn Will Unite the Community After Tragedy 11.7K
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UVAToday FYTD Performance Summary (3 of 3): Top 20 Performing UVAToday Stories

Note: Top stories by performance regardless 
of when the story itself was published



Nov 1, 2022 - Nov 30, 2022 ▼

Email
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Organic
Search
Referral
Direct
Display
(Other)
Paid Search
Afiliates

34.2%13%

20.1%

23.8%

DefaultChannel Grouping Pageviews ▼ %Δ BounceRate %Δ

1. Email 249.6K 57.6% 74.42% 14.5%

2. Social 173.5K 408.6% 89% 25.1%

3. Organic Search 146.6K 28.6% 84.25% 6.0%

4. Referral 94.8K 303.4% 79.49% 15.5%

5. Direct 52.8K 4.2% 87.28% 11.5%

6. Display 9.1K - 94.76%

7. (Other) 4K 134.3% 88.65% 35.8%

-

PageTitle Pageviews ▼

1. ‘Wonderful People’: UVA Community Pays Tribute to Lost Student-Athletes 107.4K

2. Suspect Arrested in Shooting Deaths of 3 UVA Football Players; 2 Others Wounded 70.7K

3. Message from President Ryan Regarding FatalShooting on Grounds 55K

4. UVA GrievesSlain Football Players; Student Charged With Murder 30.2K

5. Saturday Memorial Service to Honor Students: HereAre Details 15.3K

6. Laughter, Tears Fill Memorial for D’Sean Perry, LavelDavis Jr., Devin Chandler 14.7K

7. Moving Forward: How Should Parents Interact With Their Students OverBreak? 13.5K

8. Memorial ServiceSet for Saturday at JPJ; Football GameCanceled 11.8K

9. Very SpecialLighting of the Lawn WillUnite the Community After Tragedy 11.7K

10. UVA Cancels Classes, Other Activities Following Deadly Shooting 11.6K

11. From Pain to Finding ‘A LittleBit of Joy,’ UVA Football Begins Healing Process 11.6K

12. Tuesday Classes, Activities Cancelled; Vigil Being Planned to Honor Shooting Victims 11.5K

13. At aFamiliar Gathering Place, Students WrestleWith Unfamiliar Emotions 10.7K

14. To BeGreatand Good in AllWeDo 10.4K

15. Universities Show Social MediaSolidarity With UVA 10.3K

16. Photos: An Emotional Tribute to Slain University of VirginiaStudents 10K

17. Photos: See How the UVA Community Is Memorializing the Loss of 3 Students 10K

18. Award-Winning Journalist KatieCouric To CreateBlueRidgeScholarship 8.1K

19. Volleyball Player’s Journey Leads Back to Grounds 7.4K

20. How Do SSRIsLikeProzac, Lexapro Really Work? Ask aFruit Fly 6.4K

Pageviews

730.4K
91.0%

Avg. Time on Page

00:03:33
-26.7%

Bounce Rate

82.3%
14.0%
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UVAToday Monthly Performance Summary
Data: All %s reflect a comparison of performance from the same period the year prior

Social Network Pageviews ▼ %Δ BounceRate %Δ

1. Facebook 17K 165.4% 84.91% 11.0%

2. LinkedIn 12.4K 909.7% 85.69% 31.1%

3. Twitter 11K 432.6% 86.52% 11.3%

4. Instagram 3.1K 1,459.2% 78.67% 1.8%

Facebook
LinkedIn
Twitter
Instagram

39.2%

7%

25.3%

28.5%

Default Channel Grouping:

Social Network:

Key Metrics:

Top 20 Performing Stories:
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Content Impacts of the November 13th Tragedy
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Video Metrics - Nov. 14th - 30th

Video Metrics

Press Conference (Nov. 14th) 
Vimeo & GA Total Views: 108,034 
Vimeo Impressions: 94,019 
Vimeo View Rate: 16%

Memorial Service (Nov. 19th) 
Vimeo & GA Total Views: 48,474 
Vimeo Impressions: 1,940 
Vimeo View Rate: 37%
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Social Media Metrics - Nov. 13th - 30th

Posts with the 
highest impressions.



Social Media Listening Metrics - Nov. 14th - 30th

Data: All %s reflect a comparison of performance from the same period the period directly prior.

After the November 13th shooting, there was a massive spike in content surrounding the events. Sentiment for the 
University has since rebounded to 63% positive. A range of 1,000 to 2,000 is the average normal daily volume. 



Social Media Comment Moderation Response

Response

All social platform comment 
threads were monitored.

Screen grabs of any 
inappropriate comments 
were taken for 
documentation.

Accounts responsible for 
inappropriate comments 
were blocked. If they started 
to create new accounts, they 
were blocked by selecting 
the setting "block the 
account and others they 
create".

Brian and Bethanie were cc'd 
on all the commentary.
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Thank You


